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@stract:

"Digital Content Creation as a Too( for Civil and Diplomatic
Advocacy for the Moroccan Sahara: From Documentation to
Influence"

- Mostafa Chaoui (Research Professor in Media and Artificial Intelligence)

In light of the geopolitical and media transformations the world is witnessing, the
Moroccan Sahara issue has become one of the most prominent causes that require innovative
advocacy approaches, surpassing traditional forms and relying on modern tools — foremost
among them, digital content.

The digital revolution has enabled the availability of various platforms to convey advocacy
messages, shape both local and international public opinion, and counter the false narratives
promoted by party’s hostile to the Kingdom’s territorial integrity.

This study aims to examine the role of digital content creation in civil and diplomatic
advocacy for the Moroccan Sahara. It analyzes the mechanisms of content production, evaluates
its effectiveness in influencing audiences, and explores ways to develop it to serve the national
cause in creative and persuasive ways. The research investigates the innovative role of digital
content creation in defending the Moroccan Sahara, focusing on the processes of content
generation and its impact on public opinion.

The study also highlights pioneering Moroccan experiences in this field and reviews a set
of digital campaigns and interactive initiatives that reflect the Moroccan civil society’s
commitment. It emphasizes that digital content creation involves producing and publishing
various forms of content — including text, images, audio, and video — primarily via online
platforms, aiming to attract audiences, increase visibility, and deliver messages related to specific
causes or goals.

The research discusses the importance of advocacy within the geopolitical context and
provides an assessment of the effectiveness of such efforts in impacting recipients. It also identifies
indicators for measuring the success of advocacy campaigns.

The study concludes that the future of civil and diplomatic engagement in Morocco,
particularly regarding the Moroccan Sahara issue, is fundamentally linked to the strategic
integration of digital resources and community participation. It stresses the necessity of using
social media as a channel for dialogue and collaboration, and of building partnerships with
international entities to confront disinformation with well-founded narratives.

Keywords : The Moroccan Sahara, Advocacy for the Cause, The Digital Revolution, Digital
Campaigns and Interactive Initiatives, Digital Content Production, Civil Engagement,
Digital Diplomacy, Advocacy Approaches, Advocacy Campaigns, Social Media

Communication, Strategic Integration.
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